Mission College BUS/MKT/MGMT Department Meeting

Friday, January 28
12-1:30 PM

Room:  CC-217
Attendees:  David Bergen, Kari Crowley, Steve Dinger, Paul Nolan, Rob Leadbeater, Jim Van Tassel, Gail Rubino, Neera Varma, Erwin Young, Lale Yurtseven, Chris Zilg, Melanie Meyer

AGENDA 
I. Introductions – Get Acquainted

II. Discussion.  Teaching with Online Video – see:  http://oncourseworkshop.com/miscellaneous027.htm 

· Incorporate YouTube, TED.com videos into class

· Use publisher video clips
· Can download clips to local computer to show in class 
· Students like interactive content!


III. Discussion:  Increasing Success and Retention Rates

· Census date is critical

· There is an increasing amount of attention on community college retention and success rates.  This data is regularly tracked by the college and distributed as part of our program review process each year.  Here are the definitions:

· Student Success Rate: % of students enrolled as of census date who complete the class with C or better grade.

· Student Retention Rate:  % of students enrolled as of census date who complete the class with any grade.

· As you can see by the definitions, the census date student count is critical to the calculation.  Additionally, it is critical that all "no shows" are dropped by this date.  Make sure to do your census rosters online by the due date or if you submit hard copy make sure to write "no show" vs. "drop."  It seems the "drops" are being counted in the rates and the "no shows" are not.  So, we need to be clear that students have "no showed."
· Step UP Program Example – see:  http://www.howardcc.edu/academics/academic_enrichment/stepup/ 
· Other ideas:

· Schedule 15 minutes with each student during office hours first two weeks of class

· Use breaks to do an “update on grade” 

· Closing the feedback loop with students is important
IV. College Updates and Spring Enrollment

· Prepare to Start a Business Flyer – see: http://www.missioncollege.org/depts/bus/startindex.html 
· We need to promote our classes and certificate programs in this area.  

· New potential partnership with Youth Business America – see:  http://www.youthbusinessamerica.org/.  Will take students with our certificates via referrals and provide mentoring and support services for small businesses

· Pass/No Pass – see info from catalog.  Make sure to clearly explain grade options to students.  Students need a letter grade for certificate or degree programs.
· Managing plagiarism – example provided of student “certificate of originality” relating to academic integrity.  Important to discuss intellectual property, appropriate referencing, etc in class.  Include policy in syllabus.
· Workshop classes – see handout of guidelines
· Certificate/Degree Stats – 44 certificates award last year or 33% of college total.  Strong growth.
· College email addresses – please make sure to use your college email address. To access your email off campus use this link:  https://wvmwebmail.wvm.edu.  If you have problems accessing, call the IS Help Desk:  408-741-2696

· Course competitive analysis – we have some very unique classes in comparison to other colleges.  Examples:  BUS028B, workshop classes.
V. Student Learning Outcomes
· Course SLOs – Need 2 SLOs on each course syllabus

· Review of annual assessment plan – posted to dept page – see:  http://www.missioncollege.org/depts/bus/deptpage.html
· Assessment reports due:  May 13

VI. Questions?  Other?
· Division administrative support:  Candace Temple.
· Contact info:  408-855-5211, Candace.temple@wvm.edu 

· Class survey forms posted to department website
