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Mission College BUS/MKT/MGMT Department Advisory Committee
Planning for the Future Event
Thursday, January 25, 5:30-7:00pm

Attendees:

· Manija Ansari, Student, Mission College

· Eileen Becker, Resource Teacher, Central Occupational Program (CCOC)

· Mike Gilbert, Advisor, SCORE

· PJ Gupta, Amtel, Representative from Santa Clara Chamber of Commerce

· Lynn Hunsaker, Founder, Clearaction
· Kathy Kriese, Product Marketing, EMC

· Steven Kwan, Associate Dean, College of Business, San Jose State University

· Paul Mattos, Global University, Applied Materials

· Sonja Mederios, Assistant Vice President Human Resources, Citibank

· Nicole Pelton, Marketing Programs, Applied Materials

· Kathy Rich, Director Business and Community Liaison, Jobcorps
· Dave Wagner, Marketing Consultant/University of Phoenix Instructor

· Bruce Whistler, Workforce Development, Mission College

· Mission College Representatives

· Steve Dinger

· Jim Van Tassel

· Melanie Meyer

· Cliff Monroe

· Bob Eddy

· Paul Nolan

· Bill Sederowitz

· Anita Whitehill

· Chris Zilg

Meeting Notes:

	I. Welcome and Introductions
a.  What are the responsibilities of this group?
	· Education Code Section 55601:  “The governing board of each community college district participating in a vocational education program shall appoint a vocational education advisory committee to develop recommendations on the program and to provide liaison between the district and potential employers.”

· Advisory Committees provide the following:

· Advice on skills, knowledge, and attitudes required for occupations;
· Assist in keeping programs current;

· Inform the public of services the college can provide;

· Actively assist in the placement of graduates.

	
	

	II. Program Opportunities Discussion
a. How are high school students being prepared for a business career? 


	Eileen Becker
Resource Teacher

Central County Occupational Program (CCOC)
· CCOC is a regional program that has six feeder high school districts.  The program is a half day and focused on basic and vocational skills.
· Referrals to CCOC are based on a quota; high school counselors at each school do a draft.

· Funding for career technical programs has gone away but some grant money is available to help with collaboration.

· Focus areas are accounting, management skills and small business start up.

· CCOC can encourage its students to go on to community colleges such as Mission.  Articulation agreements help facilitate the process.

· Key feeder school districts for Mission College are Eastside Union, Milpitas and Santa Clara.

· The challenge is that new standards for high schools have left little room for students to take vocational classes.



	b. What preparation/skills are important for transfer students?


	Steven Kwan
Associate Dean, College of Business 

San Jose State University
· University is focusing on students first year experience either as freshman or transfer students.  First year students need an orientation to the campus, study skills, more work in teams, strong communication skills, have prerequisites and understand program.

· Recent accreditation focused on new guidelines for faculty qualifications.  Two areas were targeted:  accounting and business communications.  The result was that business communications courses were spun out of the College of Business to three other areas.

· There is interest in having the community colleges offer a Systems Analysis and Design class (i.e. BUS025).  SJSU will allow students to take test for equivalency.

· Currently taking students an average of six years to complete programs.

· University is starting a banking track program.

· New passport – eportfolio program.


	c.  What skills are important for employers?
	Sonja Medeiros

Assistant Vice President Human Resources

Citibank
· Sonja presents to colleges such as SJSU and Mission and brings career professionals to answer questions.

· Community college students would most likely start at a teller position to develop skills in cash handling, sales.  This position can be part time and provide balance between school and work.  A college degree is desired.

· Hiring trends – there is more competition in the market since the economy has picked up.  

· Citibank offers global opportunities; increased opportunities for advancement.

· Work experience can be offered for credit.  There are programs that offer rotational assignments.


	
	

	III. Review of Current Programs:  Courses, Certificates, Degrees, Learning Outcomes
a. What changes are needed?

b. How can the Business, Marketing and Management 
curriculum be integrated?

c. How can work experience be integrated into the programs?

	Handouts were presented.
· Current program statistics including enrollment trends and degrees and certificates awarded.

· MGMT and MKT curriculum is currently being revised – good time to provide feedback on proposed courses.  

· Certificate programs present opportunities for students to build skills in targeted areas – good resume material.  Some new certificates developed are as follows:

· Project Management

· Customer Service

· Purchasing

· Sales

· Human Resources Management

Feedback from attendees:

· Shortage of workers with strong sales skills.
· Purchasing courses should be matched to professional certification requirements so students are prepared to take exam.

· Dedicated weekend programs with focused requirements would be of interest.

· Global business is an area that continues to be relevant.  Important to have a full program that includes history, study of cultures.

· Interest in partnering with local chambers to pull in more business professionals and local businesses.

· IBM has a Service Science Management engineering (SSME) program that may be of interest.

· Hot topics:  web-based marketing, global project management, managing teams, meeting/event planning.

· Introductory finance course would be helpful for some of the career options listed in the catalog.

· Many larger employers offer internal training classes in management and interpersonal skills.
· Need for a “success on the job” certificate.
· Work experience is important – can provide feedback on what the work world is like.

· Channels for increased participation include local professional associations.

· Mentoring programs are helpful – can be done via email (i.e. respond to three questions each time).

· Interest in guest speakers, shadowing, volunteering.



	IV.  Wrap Up and Action Items
	· Lots of materials presented.  Please provide additional feedback after you have a chance to review further.

· Notes from the meeting will be sent out via email the week following the meeting.  
· Advisory Committee members will be listed on the department’s website.

·  This meeting is just the first step to having an on-going dialogue.  We would like to continue to get feedback from committee members and have attendees participate in whatever way is possible.
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